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THE AUTOMATIC AUTHORITY 

How To Speak To Your Audience’s Hearts & Minds  
To Make Your Revenue Soar 

 
 
With every campaign we run, we want the highest ROI possible.  
 
Because if there’s no ROI, then we lose money. If we lose money, we lose confidence 
and credibility… and on and on it goes. 
 
That said, the shortcuts in this cheatsheet are 100% critical to maximizing ROI. It’s 
worked for me, and tons of my clients and copy students... many times over.  
 
And to best position your offers - for your own business, or your clients’ - you will need 
extra time invested to just dissect the offer you’re making… and commit to extensive 
market research, even if takes a few days to get this done!  
 
The payoff? 
 

● Increased sales, response, opens, clicks, revenue, etc 
● A persuasive impact 
● Gain more traction with your target market, much faster 
● Position yourself as a leading expert 
● Be seen as the go-to-authority 
● And a lot more... 

 
Luckily, this entire process is outlined for you right here. This is your step by step cheat 
sheet, checklist, and time-tested guidance you need so you can shortcut this learning 
curve, and save TONS of time and headaches along the way... 
 
And we don’t stop there. More groundwork is required if we hope to position ourselves 
as a leading authority in our industry. And if we hope to do it faster than everyone else. 
 
From here, you’ll connect your most unique selling points directly to your audience’s 
fears, imagination, emotions, and logic… all from the perspective of authentic 
salesmanship.  
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Finally, this guide will outline the steps required to really dig deep to find your unique 
sales angles and Big Marketing Idea. 
 
The entire A to Z process is outlined here in the Automatic Authority. 
 
 

QUICK START TIPS: 

 
1. Open up a blank Google Doc or Word Doc, and start from there. 

 
2. Take breaks if you need to. Break down your research and preparation into work 

“chunks” of 45 min to 90 min blocks if that helps. Take a short break between each “work 
chunk” before coming back and continuing. 
 

3. Deeper ‘insider’ research can be done by visiting forums where our audience hangs out, 
social media groups they’re in, researching direct competitors, dissecting current copy, 
going on Amazon and reading competitor product reviews, etc.  
 

4. After you’ve finished, give it a few hours or even let it sit overnight. Review it one final 
time before you think it’s ready to go. Add / delete things as necessary. 
 

5. If you need assistance, contact me directly at Jon@ProfitTechTeam.com -- and visit us 
at www.ProfitTechTeam.com and www.CopywriterTraining.com  
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PHASE I:  

KNOW WHO WE’RE TALKING TO 
 
 

 
WHO IS THE AUDIENCE? 
 
 
 

● Target market demographics. What is their age / income-level / political or 
religious beliefs / mostly male or female? 
 
 

 
 

● What are the biggest mistakes being made by our ideal prospect / target market 
right now? What are their downfalls that are keeping them stuck and/or things 
they are trying to do that are clearly NOT working for them? 

 
 
 

● What are the 3 things our ideal prospect wants to avoid the most?  
 
 
 
 
AUDIENCE HOPES & DREAMS - list their BIGGEST desires / goals when it comes to 
their income levels, business, lifestyle, health / fitness, family life, etc. 
 
 
 
 
 
AUDIENCE PAIN POINTS / FEARS - these are big. We can dimensionalize their pain 
and fear from NOT taking action… this can hit their emotional hot buttons for more 
persuasive impact. Example: what are the majority of things they are (or were) going 
through that they dread, and worry about a lot?  
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(to get your brain juices flowing, some fears are not having retirement money, scared of 
wife walking out on them, scared of their business failing, not making enough money / 
sales, being too overwhelmed, health decline, gaining weight, getting sick, looking older 
/ less attractive, no time off, not delivering quality products, husband cheating, failing 
and getting fired from job or being embarrassed, expensive health bills, being judgment 
as stupid or worthless, etc.) 
 
 
 
 
 
AUDIENCE OBJECTIONS - what are the biggest reasons our audience would NOT 
buy? What are their biggest worries and objections?  
 
(Examples are ‘this is too expensive, for what I would be getting’ or ‘I don’t trust you,’ or 
‘I’ve tried this before and it hasn’t worked,’ and ‘I don’t see the value in this,’ or ‘I have 
XYZ competitors product I’m looking at, I like them’) 
 
 
 
 
 
DISTINCTIVE / UNIQUE SELLING POINTS - based on all the above, what are some 
KEY points we can expand on, emphasize, teach, or focus on which would *REALLY* 
push their hot buttons of buying excitement: 
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PHASE II:  

THE SALES HOOK GENERATION SYSTEM 

© Jon Reyes, Profit Technology Group LLC 

 
 
The purpose of Phase II is to do some heavy lifting up front. This will tie in the deep-dive market 

research into the copywriting and creation aspect.  
 

You’ll find that writing copy and uncovering unique sales angles will get “easier” if/when this 
Phase is done… and it's a great way to get better at what you do, faster. (Becoming a better 

“sales-thinker.”)  Plus, it’s more likely your copy will produce bigger and better results when both 
Phases I and II are done ahead of time! 

 
-------------------------------------------------------------------- 

 
> Review the product and/or service we are writing for. Then, write down some unique and 
distinctive selling points of the product (that are also directly relevant to our prospect), as 
clearly as possible.  
 
 
 
> Translate these into the type of benefits and ultimate end result outcomes that the 
prospect wants and would YEARN for. (People buy products because they want solutions, 
results, and outcomes.) 
 
 
 
> Write down some unique marketing angles and hooks, even if they’re just ideas that could 
be used in a headline. Brainstorm and write down multiple if needed. The “hook” is a marketing 
term for an overarching, unique, fresh, relevant concept or appeal that pulls prospects into your 
copy. (review this solid training article by John Carlton for more insight: 
https://www.john-carlton.com/2006/10/fishing-for-hooks/) 
 
 
 
> Revisit your research and narrow down your prospect's 3 biggest fears / frustrations, and 
their 3 biggest hopes / aspirations.  
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> Write down a summary of the key secrets / unique selling points of the product we could 
reveal - or allude to - in our copy. 
 
 
 
 
 
> Write down the “human motivators” that will motivate and influence our prospects. Some 
human motivators are the desire for knowledge, desire for acceptance, need for comfort / 
security, instinct to provide for family, need for nourishment, desire for status, desire for social 
approval, desire for success and achievement, need for human connection, desire to fit in, the 
desire to accumulate and/or collect, etc. 
 
 
 
 
 
> Write down at least 5 headlines and/or email subject lines, using a variety of structures, and 
where possible, have it interesting / compelling so the reader is compelled to read on and click 
through.  
 
 
 
 
 

--------- 
 
 

If you need assistance with the Automatic Authority Process, contact me directly. If you 
want this entire process done-for-you… along with hands-on coaching and/or 

implementation, please see the case studies below to get better feel for how it all works. 
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If you’re considering getting this all crafted, ready, and done 
for you, please reach out to discuss! :) 
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